RON SCHARA
OUTDOOR CALENDARS

A Division of Ron Schara Enterprises, Inc.

BILL TO: (Please Print)

Name of Business

Contact

Address

2010 CALENDAR ORDER FORM

SHIP TO: (if Different than BILL TO)

Name

Street (must have street address)

City, State, Zip

City, State, Zip

Telephone Email

Ship Order: 1 When Ready U After 10-1-09 O Other

MINNESOTA CALENDAR

100-249  Qty. Needed x$3.50 Each= §$

250-749  Qty. Needed x$3.33 Each= §

750+ Qty. Needed x$3.20 Each= §
WISCONSIN CALENDAR

100-249  Qty. Needed x $3.50 Each= §

250-749  Qty. Needed xS$3.33 Each= §

750+ Qty. Needed x$3.20 Each= §

MAILING ENVELOPES

Qty. Needed xS.17Each= §

Shipping Charges (see box at right) $

SUBTOTAL $

MN Residents Only add 6.875% Sales Tax to Subtotal S

Local City Tax (if applies) to Subtotal S

Multi-Color Set-Up Charges $18.00 S

Multi-Color Running Charges S .12 per Color per Calendar S

GRAND TOTAL $

ALL CALENDAR ORDERS MUST
BE RECEIVED BY
NOVEMBER 6, 2009
TO ENSURE HOLIDAY DELIVERY.

Please forward your order to:

RON SCHARA’S OUTDOOR CALENDARS, INC.
6009 Wayzata Boulevard, Suite 114
Minneapolis, MN 55416
952-546-3746
952-545-4688 Fax
simone@outdoorcalendars.com
PAYMENT METHODS
1 Master Card U Visa U Discover

Card #
Expiration Date

Signature

VIN #

U Check: Payable to Ron Schara Calendars

UPS SHIPPING CHARGES (1 Destination Only)

Qty Ordered Cost to Ship
100-249 $19.00
250-449 $35.00
500-749 $50.00

750+ $70.00

PRINT OUR
ADVERTISEMENT
AS FOLLOWS:

Imprint Area: 10-1/2” Wide x 1-1/2” High

U New Order

U Reorder O Without Changes U With Changes

Email Proof to:
1st Line:

COLOR SELECTION
First color is included. Each additional color is $18.00
set-up charge, plus $ .12 per color per calendar .

Included Color:

Additional Color:

Additional Color:

2nd Line:

3rd Line:

4th Line:

TERMS AND CONDITIONS:
Allow 6 to 8 weeks delivery on imprinted orders. Pricing in U.S. funds. Orders to Alaska and Canada will be charged
on actual shipping based on destination zone rates. Single calendars and samples are available for $9.95 each.
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PROMOTE
YOUR
BUSINESS

ALL

YEAR
FOR
LESS THAN
A
PENNY
A
DAY!
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85% of home calendar users do business with
the firm that supplied advertising calendar.

Calendars put you and your customers on a
personal level, saying “This is just for you.”

Calendars become a working part of the
recipients daily routine, so your ad keeps
working all day, every day.

87% of households and 94% of business
recipients can recall the advertising message
displayed on their calendars.

Households use an average of four calendars
per home.

Daily outdoor tips gives the reader a reason
to go to the calendar.



